Engine 57 Memorial Media Plan 

11/2/06 – Vers. 4

I. Establishment of Media Area (east lawn)

a. The media area will be set up on the east lawn from the split at section 7-6 to section 5 at the staircase. 

b. Bike racks will be set up around the area.

c. 100 folding chairs will be placed in the media area, in rows, with aisles, three feet from wire pavilion wall in line with the cement blocks adjacent to the stairs. 

II. Media composition 

a. Broadcast Media (Television & Radio)

i. Broadcast media will be pooled for the event.

1. ____________, California Professional Firefighters (CPF) will take the lead working with the Radio and Television Association (RTNA) for distribution. 

2. ____________ will also conduct an orientation/pre-event briefing with the selected pooled broadcast media on Fri., Nov. 3.  

a. Location selection will be made

b. Expectations and appearance will be addressed

3. ____________, California Department of Forestry and Fire Protection (CDF), in coordination with _________, will pre-identify the three camera positions. 

ii. There will be one camera crew, consisting of five cameras, in five locations, with switch broadcast of three.  

1. The Hyundai Production team will use their camera equipment and staff. 

2.  Riverside County Sheriff and Fire (RCSF) production manager, _______, will make the video calls.  

3. Video and sound will be captured by the cameras. All video and sound will be uploaded to satellite systems and downloaded by the various television and radio networks. There will be a single clean line camera feed. 

b. Photojournalists (still photographers)

i. Photo journalists will be pooled for three prime locations at the event.

ii. Nominations will be solicited for three pooled photojournalists as part of the Media Advisory (as established by local protocol). 

1.  Photojournalist will be given a timeframe in which to respond.

2. Selections will be at random.

iii. The three pooled photojournalists will be assigned to the same camera position locations as the broadcast media. 

iv. Additional photojournalists will not be pooled for the event, as part of the media area, which has been pre-established in the east lawn. 

1. Non-pooled media will check in at parking area 1A and be escorted to the print media section on the lawn area, located on the east side of the pavilion. 

2. Photojournalists will be escorted to the media area ½ hour prior to the event and remain at the media area until the event conclusion.

c. Print Media

i. Print media will not be pooled for the event

ii. Print media will check in at parking area 1A and be escorted to the print media section on the lawn area, located on the east side of the pavilion. 

iii. Print media will be escorted to the media area ½ hour prior to the event and remain at the media area until the event conclusion. 

d. At the end of the event, all media will be allowed to remain in the lawn area, including broadcast and photojournalists, to conduct interviews with willing individuals.  

III. Identification of media

a. Parking 

i. Parking for media will be through Gate 1A.

ii. Media will be directed to a specific parking area, near the media check-in location.  

iii. Media parking signs will be posted to direct traffic.

iv. Media will check in at the media information station located in parking lot 1A and be escorted in groups through the service gate and into the east lawn. 

b. Memorial Identification

i. Each media member will check in at the designated media check-in location to receive their media badge. This badge must be worn at all times during the event. Pooled media not wearing their media pass will be identified and handled accordingly to the Hyundai Pavilion policy.  

ii. All media wishing to conduct individual interviews will be directed to the lawn area of the pavilion.

1. Media interviews will run from the conclusion of the event to approximately 1 hour after the event.

2. Interviews will be pre-scheduled as appropriate. 

iii. Media wishing not to conduct interviews will be escorted out of the pavilion.   

IV. Staffing Plan 

a. Lead Memorial Press Officer - Rove the area to mitigate problems. Issues management. Final authority (decision maker). 
b. Deputy Memorial Press Officer – Provide assistance as needed. 

c. Pool Media Liaison - Ensure pool broadcast media are receiving feed. Receive / address pool broadcast media questions / concerns. 
d. Media Check-in Assistants - Check-in, itinerary / memorial schedule, issue press badges.
e. Interview Organizer - Ground rules for photographers and print media, arrange interviewers. Ensure interviewees are in the appropriate location at the appropriate time. 
f. Interview assistance – Provide assistance to the Interview Organizer 

g. Media Escorts - Escort media from media tent to pre-identified locations (stationary filming location, press box, lawn area). Stay with media during memorial. Enforce ground rules. 

V. Notifications
a. Media 
i. Who, what, when, where, why - DUE: COB, Nov. 2, 2006. 

ii. Media meeting with pool broadcast on Nov. 3, 2006.

1. __________ will draft the advisory

2. __________ will release to media outlets and post to media online.

b. Public – Information will be handled by the information function

VI. Other
a. Media Services - A courtesy shuttle can be available for media needing assistance with equipment media less mobile. 

b. Escorts – Media will be escorted at all times. 
- Prepared by Mike Odle, Shasta-Trinity National Forest

